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What Do YOU Think?
What Is an Organization?
Characteristics of Organizations
Modes of Discourse in Organizations
Why Communicate in Organizations?
Managing Organizational Communication
Understanding Vertica! Information Flow
Formal Organizational Structure
Informal Organizational Structures
Horizontal Flow in Workplace Teams
Factors That Affect Team Success
Loose and Tight Coupling
Culture and Control in Complex Organizations
Entering Organizational Cultures
Organizational Discourse and Cultural Values
Metaphors and Stories
Rites and Ceremonials
Power in Corporate Organizations
Creating Meaningful Work
Increasing Organizational Skills
Interviewing Skills
Preparing for the Interview
Answering and Asking Questions
Handling Inappropriate Questions
Professionalism in Workplace Cultures
Workplace Relationships
The Office Romance
Sexual Harassment
Using Organizational Technology
Telecommuting
Virtual Teams
Finding the Right Medium for the Right job
Crowdsourcing and Organizational Problem Solving
Becoming a More Responsible Communicator
Summary
Key Terms
Suggested Reading

10, Public Communication
What Do YOU Think?
What Is Public Communication?
Characteristics of Public Communication
Communicating in the Public Sphere
Why Communicate in a Publi¢ Forum?
Social Functions of Rhetoric
Personal and Professional Consequences of Public Communicarion
Evaluating Public Communication
Context and Rhetorical Situation
Physical Setting, Medium, and Occasion
History as Context
Rhetorical Situation
The Audience-Speaker Relationship
Audience Beliefs, Attitudes, and Values
Source Characteristics and Audience Response
Relationships Among Source Characteristics
Arguments and Appeals
The Structure of Argument: The Toulmin Model
Types of Arguments



Strengthening Critical Reception Skills
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